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Abstract

The objectives of Self Development to Influencer were to 1. design and develop Self
Development to Influencer Project : (1) Success to Influencer (2) Technique to Professional
Influencer (3) Personality and Speaking Skills for Personal Branding conform with requirements
and guideline of Thai MOOC 2.Learning Management System on Thai MOOC each subject conform
with (1) evaluate not less than 70% (2) enrollee qualify not less than 50.The research sample
consisted of (1)student (2) undergraduate students and people who register on STOU040, STOU041
and STOU042

As for research methodology, this research was a research and development study with seven
steps: (1) a study of the body of knowledge concerning the prototype model for analysis and
synthesis; (2) a study of the needs for the prototype model and problem based learning;
(3) development of conceptual framework of the prototype model; (4) asking for opinions and
suggestions from the experts; (5) developing (drafting) the prototype model; (6) evaluating the
efficiency of the prototype model and certifying it; and (7) improving the model and reporting the
results. Research instruments were on evaluation from for online instructional model.

The research results were be concluded as follows: 1. design and develop Self Development
to Influencer Project : (1) Success to Influencer (2) Technique to Professional Influencer (3)
Personality and Speaking Skills for Personal Branding conform with requirements and guideline of
Thai MOOC 2.Learning Management System on Thai MOOC each subject conform with (2) evaluate
not less than 70% (3) enrollee qualify not less than 50

Keywords Success to Influencer, Technique to Professional Influencer, Personality and Speaking

Skills for Personal Branding
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M The Policy Aspect

Being the taking of the following courses: (1) Success to Influencer, (2) Technique to
Professional Influencer, and (3) Personal Branding Personality and Speaking Skills for Personal
Branding, to be applied in learning and can be used as the prototype for selection as an open system
online instructional management that can be really used, with up-to-date contents that is consistent
with technology and consumer's behaviors at present. It is also consistent with the open system
online instruction in accordance with the standard criteria of MOOC instructional management in
order to provide the opportunity for the interested people in general to learn on a continuous basis
based on their own convenience for learning and convenience for gaining access. Therefore, the
development of the above-mentioned Course has the objective to develop the community and
society of every occupation based on the 20-Year National Strategic Plan (B.E. 2561 — 2580) that aims
at the development of the people in general to have the concrete and efficient skills and

competencies relevant to the needs of the present and future societies.

M The Academic Aspect
Being the prototype in taking other courses to be designed and develop the course
contents, media, test items, and MOOC instructional management with the Thai Cyber University
Project (TCU) to be in accordance with the objectives for development of the community and society

of every occupation based on the 20-Year National Strategic Plan (B.E> 2561 — 2580).




M The Community and Area Aspect

Being the provision of opportunity for the interested people in general to register for the
study based on their interests and needs without having to pay any expense. They can learn the
contents from the videos and other learning resources. They can also have self-practice alone
without limitations in terms of time and place. The MOOC instructional management in the THAI
MOQOC system by Thai Cyber University (TCU) has the characteristics of the open system online
instruction that enables the learners to achieve learning with new concrete and sustainable
competencies and skills, which help upgrade the quality level of the interested people in general to
achieve learning and be equipped with new competencies and new skills. The process of creating
new skills, up skills, and reskills in order to expand the results of human resource production and
development needs to be based on the learning that the learners can apply and analyze the
contents of instruction to enable themselves to create the body of knowledge on their own in order
to efficiently and timely respond to the needs of the society and the transformation of technology

that is changing rapidly.
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